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Business representatives are invited to join
these Dialogues with Practitioners sponsored
by Diageo. These Dialogues provide an
informal forum to debate new and emerging
issues and influence the forward agenda in
corporate social responsibility (CSR). Each
Dialogue will be a facilitated discussion with
guest speakers, each a leader in their field.

1750 - 1950

At Diageo, 8 Henrietta Place, London W1G ONB

What are the future roles as CSR is integrated into business
practice? Where should leadership and accountability lie?

Speakers: Sue Slipman, Director, External Relations and Compliance,
Camelot Group plc; David Grayson, Director, Business in the
Community and co-author of Everybody’s Business.

1730 - 1930

At Dlageo 8 Henrietta Place, London W1G ONB

What is needed to shape the business case to engage and win
support for CSR across the company?

Speakers: Simon Zadek, Acting Chief Executive, AccountAbility;
Geoffrey Bush, Director, Corporate Citizenship, Diageo; Charlotte
Hines, Research Director, Business in the Community.

Facilitator: Roger Cowe, Freelance Journalist.

180 1930

At Diageo, 8 Henrietta Place, London W1G ONB

Where is CCl going? What are the new ways of doing it?

Speakers: Andrew Wilson, Director, Ashridge Centre for Business
and Society; Roy Charles, Managing Director, ASAS Plc; Cathy
Rylance, Community Relations Manager, Capital One.

1730 - 1930
At Diageo, 8 Henrietta Place, London W1G ONB

human rights?

When is it useful to consider an issue in a human rights
context?

Speakers: Mike Peirce, Chief Operating Officer, AccountAbility;
Solitaire Townsend, Social Policy Advisor, BT (CSR Europe
Steering Group for Human Rights).
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At Diageo, 8 Henrietta Place, London W1G ONB

Can companies balance the needs of local and global
stakeholders? How far are company activities being shaped
by media interpretation?

Speakers: Jane Nelson, Director, International Business
Leaders Forum; Steve Hilton, Partner, Good Business.

Facilitator: Roger Cowe, Freelance Journalist.




