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THE WATCHES OF SWITZERLAND GROUP IS MAKING WORK WORK

The Watches of Switzerland Group (WOSG) is an internationally T
recognised retailer of world-leading luxury watch brands, with a N
complement of luxury jewellery brands, offering the finest THE

WATCHES

selection of timepieces from all the major groups and OF SWITZERLAND
GROUP

independent brands, as well as from a number of smaller, & /
independent brands. Its purpose is to ‘WOW’ clients while caring =

for its colleagues, communities and the planet.
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About Watches of Switzerland

The Group operates well-established high street
stores in the UK, US and Europe along with a
number of mono-brand boutiques and ‘pre-owned’
businesses — all supported by highly skilled repairs
specialists and some of the world’s finest
silverware and jewellery workshops.

With more than 2,550 colleagues across the UK,
US, Sweden and Denmark, ‘doing the right thing’ is
a fundamental part of how it does business — and
the secret to its long-standing success.

“WE UNDERSTAND WE CAN MAKE THE
WATCHES S Maooin & Webb BIGGEST IMPACT WITH A SHARED VISION
SWITZERLAND PP e AND SHARED GOALS AND THAT WE'LL
AL ALL PROGRESS FASTER IF WE CAN LEARN

FROM EACH OTHER AND INFLUENCE
GOLDSMITHS M AYORS CHANGE WHERE IT NEEDS HAPPEN!”.
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Brian Duffy, CEO, WOSG
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THE WATCHES OF SWITZERLAND GROUP IS MAKING WORK WORK

How the Watches of Switzerland Group is
Making Work Work
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#WorkltTogether

WOSG recognises the important part business can
play in helping to tackle environmental and social
issues — especially when led from the top.

It works together with its brand partners and
suppliers to embed responsible sourcing practices
and widely encourages innovation across its
business model and product range to optimise
precious resources and its performance, as well as
to minimise any negative impacts from its
operation.

In the past 12 months, WOSG has:

e joined Business in the Community

o engaged with stakeholders to understand what
business issues matter to them.

#WorkltFairer

WOSG takes great pride in operating with integrity
and transparency in all its interactions.

Its Diversity Council advocates for under-
represented groups and is helping us to harness
the power of diversity through the cultivation of
healthy, inclusive working environments where
colleagues feel they belong, have a voice, are
valued, and can be their authentic selves.

In the last 12 months WOSG has:

e achieved a colleague engagement score of
86%

o ranked #11in the FTSE 250 ‘Women on Boards
and in Leadership Index’ — up from #98

e gave every colleague a stake in its company
with an award of free shares — plus the
opportunity to further invest through the launch
of a new share save plan

o signed BITC’s Race at Work charter

WOSG is reducing the risk of human rights issues
within its operation and supply chain by leveraging
digital technology along with strengthening
policies, processes and due diligence as well as
increasing training on labour standards.

In the last 12 months WOSG has:

o partnered with EcoVadis to introduce its supply
chain management system

e partnered with the Slave-Free Alliance to build
its resilience to modern slavery and labour
exploitation.

Q& | SLAVE-FREE ALLIANCE

O Working Towards a Slave-free Supply Chain

ecovadis
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#WorkltGreener

WOSG supports the transition to a low carbon
economy and has set near-term Science Based
Targets (SBTs) aligned to 1.5°C under the Paris
Climate Agreement, with the aim of achieving Net
Zero emissions by 2050.

The company is driving continuous improvement in
carbon reduction and energy efficiency through its
procurement decisions, the design and
modification of its showrooms, facilities
management, transportation and by switching to
renewable energy sources.

WOSG is growing its range of products with
environmental and social attributes and is helping
its clients reduce their environmental impact by
extending the life of watches and jewellery through
repairs and reuse, as well as promoting innovation
and advancements in sustainable design and
packaging.

In the last 12 months WOSG has:

o measured the full extent of its Scope 1,2 & 3
carbon emissions — from how it cools, heats and
lights its showrooms and offices to how it
sources, transports, repairs, reuses and recycles
the products it sells and the resources it uses.

o committed to reducing Scope 1 & 2 emissions
by 50% and Scope 3 emissions by 42% by 2030
and has to the Science Based Target initiative
(SBTI) for target validation.

e accelerated its carbon reduction programmes,
including rolling out LED lighting across its
estate, transitioning to an electric or alternative
fuel fleet and powering its properties with clean
energy.

e shown continued support for a more circular
economy by growing its repair service and sales
of pre-owned watches considerably.

oo 1.5°C 23 €.

4 A< T_ -
WOSG established The Watches of Switzerland
Group Foundation with a £4.5 million donation to
support vulnerable people living in poverty within
our communities, which the pandemic and cost-
of-living crisis has exasperated.

Benefitting causes so far include The Prince’s
Trust, Crisis, Local Foodbanks and Fuelbanks,
The Prince and Princess of Wales’ Hospice in
Glasgow, The British Red Cross Crisis Appeal for
Ukraine.

WOSG colleagues regularly volunteer for local
causes and the company was the headline
sponsor for the 2022 Prince’s Trust Palace to
Palace bike ride, raising more than £100k to help
young people to get the best start in life.
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#WorkltFaster
WOSG continues to Fall‘ TaX

strengthen its

governance to ensure environmental and social
matters are addressed at the highest level of its
business.

In the past 12 months WOSG has:

o achieved the Fair Tax Mark accreditation

e reviewed its organisational design, so it is
best placed to better manage climate-related
risks and leverage opportunities in line with
the recommendations of the Task Force for
Climate-Related Financial Disclosure (TCFD).

WORKING WITH BUSINESS IN THE
IN THE

YN Responsible Selaliilng

Business Network WOSG is on a journey of continuous
improvement and in 2022, completed
the Responsible Business Tracker to

benchmark its progress against its materiality assessment, peers and

alignment with the United Nations Sustainable Development Goals.

BUSINESS The Prince’s

T HEALTHY
| s B

The recommendations from the Tracker are helping to both endorse and
further guide the company’s work as it builds a more sustainable future that
WOWs clients, while caring for its colleagues, its communities and the planet.

ENJOYED THIS CONTENT?

You might also like to: to learn how
membership of BITC can help
you take your responsible

business journey further, and
drive lasting global change.
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