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Polarisation & public trust:
Responding to shifting attitudes
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Shannon Rivers, Director of Inclusion & Wellbeing Advisory, Business in the
Community
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thetimes.com

Multinationals cut back on support for Pride |

The corporate withdrawal from LGBTQ+ even
DEIl initiatives (126 kB) ~

BUSINESS
MAITERS

UK’S LEADING BUSINESS MAGAZINE
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News

LATEST NEWS: | Steven Bartlett faces celebrity backlash over Diary of a CEO podcast comments

Corporate support for UK Pride festivals
declines amid political backlash

:!ji\\\ Iy

GAYSBIE

O

4)1‘3,-

Lot
\)0

GAYSBIE NEWS

20 brands that betrayed &
abandoned the LGBTQ+
community in 2025

5 SWIPE

Nissan

bcaled back their biggest Pride

sorships across NYC and Toronto
after decades.

osta Coffee / Coca-Cola

idn't renew Brighton (UK) Pride
nsorship, ending a long-standing
partnership.
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Absent from Pride in London 2025 after
years of presence. Queer gamers kept

showing up; Sony stopped playing.

Skyscanner

No longer listed as a 2025 (UK)
Edinburgh Pride sponsor after
supporting numerous previous events.
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Jom us for a special Pr de Month cast
where Skyscanner co oues share honest

persona reflections on i entlty allyship and
inclusion.
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1. Communication

2. Trust

3. Alignment

2% Skyscanner




Navigating Polarisation with Integrity and Trust

Two simple tools to support values-led judgement under pressure

Trust Impact Builds
Trust

Restraint signals
maturity or
respect

Taking a stand
reinforces

Silent

Speaking out Silence feels

appears like avoidance
performative or or complicity
divisive

Erodes

Trust

Trust is shaped by judgment, not just by whether you speak.



Navigating Polarisation with Integrity and Trust

Two simple tools to support values-led judgement under pressure

The Trust Lens Purpose

Alignment

* Does this align with
who we say we are?

Transparency & Stakeholder
Courage Impact

» Could we explain this T t * Who gains or loses
openly? ru s trust here?

Cultural Credibility &
Awareness Consistency

« How might this land * Does this match our
across contexts? past actions?

Trust is shaped by judgment, not just by whether you speak.
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