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Welcome

ST. JAMES’S PALACE David Varney

Chairman, Business in the Community

Having been President of Business in the Community for nearly 20 years, I never "
cease to be amazed and impressed by the remarkable creativity and innovation shown
by business leaders to make a real and lasting positive impact on communities. I have
seen so many examples at first-hand as I travel round the country and I could not be
more impressed, or indeed, moved by the determination of companies to use their
resources of time, people, expertise and sometimes, but by no means always, money,
to change the lives of those who need help the most.

I have always believed that business has a unique ability to make a difference - it can
be more effective and certainly fleeter of foot than government and inevitably your
very size means that you can have bigger impact than most individuals. That is why I
started the ‘Seeing is Believing’” programme some twelve years ago to take business
leaders to see some of the worst problems affecting our inner city communities. We
have now extended that programme to embrace our hard hit rural communities and
the response from the business community has been as enthusiastic as ever. I am
continually heartened by the innovative ways you find to address some of the most
intractable problems in society.

So it gives me particular pleasure to be able, this evening, to salute all those of you
who have worked so tirelessly to make a contribution to your communities, be that at |
national or local level. The achievement of each and every one of you is enormous
and no one can underestimate the time and hard work of the many individuals that
each award represents. The oak sapling with which the winners will be presented
should mean that all those inside and outside your company can share in the sense of
pride in what you have done. And I hope that by recognizing your achievement we
can increase the impact of it - you have created ideas that work and I hope that many
others will follow in your footsteps.

I do offer all of you my heartfelt thanks and warmest congratulations.
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\_/ The Big Tick Find out more online
The Big Tick is awarded to companies Learn from and be inspired by the

able to demonstrate excellence in the companies that have achieved the

way they organise and integrate their standard of excellence in this year's
responsible business practices and Awards. Full case studies on all companies
who can show a positive impact both awarded the Big Tick are now available on
on society and on the business. the Business in the Community website.
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The Impact on Society Award
in association with Tomorrow's Company

‘ Tomorrow’s Company

Companies face a pincer of pressures - from their shareholders, and from society. The best companies are
consistent. Al their actions are a reflection of their purpose and values. In the end this is what all stakeholders are
looking for from a company: clear and effective leadership, with an unswerving long term vision of success that wins
trust, loyalty and commitment in all their relationships.

Mark Goyder, Director, Tomorrow's Company

EXAMPLE OF EXCELLENCE = Marks & Spencer MARKS &
Company of the Year 2004 SPENCER

FOR ALL CASE STUDIES VISIT
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The HRH Prince of Wales's Ambassadors Award

Amelia Fawcett CBE
Vice Chairman, Morgan Stanley International

Margaret Clark OBE
Director, The Countryside Agency

'Margaret Clark of the Countryside Agency for her
unigue ability to translate practice into policy. She has
a unigue understanding of the countless issues facing
rural communities, be that the need to encourage
more local sourcing and the availability of affordable
rural housing, or the regeneration of market towns
and villages. She has worked from the start on the
Rural Action campaign and Business in the Community
has depended upon her enormously.”

HRH THE PRINCE OF WALES'S REGIONAL AMBASSADORS

East Midlands
Dermot Toberty, Director of People and Organisation
Development, Royal Mail

East of England
Richard Ellis, Managing Director, Norfolk Country Cottages

London
Paul Cuttill, Chief Operating Officer, Networks, EDF Energy

North East
John Cuthbert, Managing Director, Northumbrian Water

Northern Ireland
Patrick J Carroll, Maydown Site Manager and Spandex
Europe Operations Manager, INVISTA Textiles (UK) Ltd

North West
John Roberts, Chief Executive Officer, United Utilities

“"Amelia Fawcett, the Vice Chairman of Morgan Stanley,
for her outstanding leadership in engaging business

in the most deprived communities. She has worked
tirelessly on both a national and a local level in the

East End to improve education and skills and encourage
mentoring and partnership between business and local
communities. She is constantly trying to identify
emerging problems and seeking new ways in which
Morgan Stanley can make a difference.”

The citation for the National Ambassadors of HRH The Prince of Wales

Scotland
Graeme Dalziel, Director and Chief Executive,
Dunfermline Building Society

South East
lan Smith, MD VP Oracle Corporation

South West
Denys Rayner, Head of Strategy for the Bank of Ireland
UK Financial Services

Wales
Janet Reed, Head of Sales and Effectiveness, British Gas

West Midlands
Ben Reid, Chief Executive, West Midlands Co-operatives

Yorkshire and Humber
Sean Mahon, Chief Executive, Cattles plc

MARKS &

The Sieff Award
SPENCER

sponsored by Marks & Spencer

The best way to encourage businesses to become more active in their local communities is to show them what

others are up to. That's what this award is about. I'm delighted that Marks & Spencer has created this award which

;ecogmsdes the real benefits to communities and to businesses when they work together to achieve common aims.
ir David Sieff

KINGSTON UPON
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NATIONAL WINNER = John Buttrick, Manager, Hull Children’s University
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